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Analysis of the Current Situation and Marketing Strategies of Agricultural
and Sideline Egg Food Market in the New Era
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Zhou Lanping Huang Kexin Wu Hang

Wuhan Textile University

Abstract: Against the dual background of deepening the rural revitalization strategy and upgrading consumption,
with the main goal of bringing agricultural and sideline products into thousands of households, new media
platforms have become an important bridge connecting rural production areas and urban consumers. This study
takes the market for agricultural and sideline egg products in the era of new media as the research object. Based
on the 4P marketing theory and SIPS model, it systematically sorts out the problems existing in the current
agricultural and sideline egg product sales platforms in terms of market awareness, product homogenization,
brand building, etc. On this basis, targeted marketing strategies are proposed from five dimensions: product
optimization, pricing strategy, channel construction, promotion mix, and diversified promotion, providing
theoretical and practical references for the sustainable development of agricultural and sideline egg food
operations and the effective implementation of rural revitalization strategies under new media platforms.
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