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Authentic Narrative and Niche Communication: An Empirical Study on the
Dissemination of Qinling Hermit Culture in Russian Short Videos

Zhang Yuanyuan
( Northwest University )

Abstract: High concept Chinese culture (such as Qinling hermit culture) often faces the problem of
understanding barriers and poor effectiveness in its dissemination to Russia. This study collected a sample
of 109 Russian audiences through a questionnaire survey, and used descriptive statistics, exploratory
factor analysis, multiple regression analysis, and K—means clustering analysis to systematically explore the
differences in audience cognitive structure, factors influencing participation willingness, and communication
preferences. The results show that the Russian audience’s perception of the cultural values of hermits presents
a dual dimensional structure of “personal cultivation” and "cultural tradition"; Authenticity demand is the
strongest predictor of willingness to participate; There is a significant correlation between age and cultural
cognition; Cluster analysis identifies four types of audiences: deep cultural enthusiasts, rational identifiers,
shallow contacts, and traditional guardians. Based on this, a short video dissemination strategy with authenticity
narrative as the core and targeted dissemination as the path is proposed, providing data support and practical
reference for cross—cultural communication of high concept Chinese culture.
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